ENAVEK 2014-2020

ENIXEIPHZIAKO NMPOMrPAMMA
ANTAMQNIZTIKOTHTA« ENIXEIPHMATIKOTHTA« KAINOTOMIA

Epyaneiobnkn
AVTAYWVIOTIKOTNTAS

A MIKPEZ & MOAY MIKPEZ ENIXEIPHZEIZ

H enmixeipnon MIMINIAPOY OEOAQPOX nou &dpevlel otnv nepipepeia IONIQN NHZQN evraxbnke ortn dpdon
«EpyaAegiobnkn AvTaywvioTikoTnTac» npolnoAoyiopou 400 ekar. Eupw. H dpdon otoxeusl otn BeATiwon TnG
avTaywvioTIKOTNTAG TWV HIKPWV KAl MOAU HIKPWV EMIXEIPHOEWY, ENEVOUOVTAC OTOV NAPAYWYIKO EKTUYXPOVIOHO TOUC,
TNV UI0BETNON CUOTNUATWY Tunonoinong & nioTonoinong, kKabwc kal o€ branding kal Yn@iakn npoBoAn.

O ouvoAIKOC npoUnoAoyiopuoc TnG enevduong €ival 50.000,00 € ek Twv onoiwv n dnuoaoia dandvn avepXeTal O€
25.000,00 € kai cuyxpnuatodoTeitTal anod Tnv EAAAda kai To Eupwnaikd Tapeio Mepipepelakng AvanTtuéng Tng
Eupwnaikng 'Evwong.

To enIXEIPNHATIKO OXEDIO NOU EYKPIONKE Npog XpnuarodoTnon kai uAonoisgital, nepiAagpBavel enevdUoelg
OTIG NAPAKATW KATNYOPIEG:

v Mnxavnuata — EEonAIouog

v MioTonoinon MpoidvTwyv — Ynnpeoiwv — Aladikaoiwv

v Zuokeuaoia — ETikéTa — Branding

v Wnoeiakn MpoBoAn

v MeTa@opika peaa

v MiIoBoAoyIkO kOOTOG epyalopevwy (VEO NPOownIKO)

MEow TNG CUHHETOXNG 0TN Apdon, N ENIXEipPNoN NETUXE:

v BeATiwoN TNG avTaywvIioTIKOTNTAG TNG

v au&non Tng kepdo@opiac TnG

v/ gvioxuon TnG eEWOTPEPEIAC

v/ ENEKTACN TNG Ayopdc WE TN Npoobnkn VEWV NpoiovTwyv & UnNnpecinv
v €€Eao@AAion uwnAOTEPNG NOIOTNTAG NPOIOVTA & UMNPECTIEG

v au&non TnG napaywylkoTnTag & BeATiwon AsiIToupyikwy d1adikaciwv
v/ gvioyxuon TNG ENIXEIPNUATIKOTNTAG

v/ dnuioupyia / diaTApnon NoloTIKWV BECEWV €pyaaiag

Me Tn oupBoAn Tou EMAVEK evioxUBnKe n €niXeipnon anopEPovTag opeAN TNV avTaywvioTIKOTNTA TNG XWPag Kabwg

o = EXNA

YNOYPIEIO
ANATNTYZ=HZ KAI ENENAYZEQN :Em -

EIAIKH TPAMMATEIA AIAXEIPIZHZ

Eupwnaikn ‘Evwon NMPOrPAMMATQN ETNA, TX & EKT avantu§n - epyacia - alAnAyyun

. . EIAIKH YMHPEZIA AIAXEIPIZHZ EMAVEK
Eupwnalko Tapeio
Mepipepelakng Avantuéng

Kal gTnVv TOMIKN OIKoVouia.

Me th ouyxpnpatoddétnon tns EAAAdas kal tns Eupwnaikns Evwons
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